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THE IILM BLUEPRINT

ABOUT IILM

To nurture responsible leaders,

compassionate innovators and

A |egacy of purposeful education gIoba] citizens who create inclusive,
IILM University was established in 1993 sustainable value for society:
under the aegis of the Ram Krishan & Ul , N
Sons Charitable Trust, with more than B e e e
three decades of experience in nurturing S ORPEAUAIES @l Rl
future entrepreneurs, managers and Mission

professionals, it has grown into one of the 2 To empower a diverse community
most distinguished names in higher S itiore Tor @éei:taenrgiaenylgfy

education in the Delhi NCR.

WHO IS THIS PROGRAMME
FOR?

The IILM MBA is for the driven - those who want to lead, decide and build, not
just study business. It suits students with an appetite for experiential learning,
industry exposure, collaborative work and continuous self-development.

Build business decisions Manage across finance,
on data, financial information «-& marketing, HR, operations,
and market insight strategy, economics and

business research.

Lead teams and manage Apply digitgl tools, analytics
collaboration across and emerging technologies

professional settings to business problems

Explore beyond management

= :“ Law, Technology, Liberal Arts
> &2 through multidisciplinary

learning
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DEGREE - MASTER
OF BUSINESS
ADMINISTRATION

Two MBA Pathways

1. MBA Specialisations
2.MBA in BFSI (Banking, Financial Services & Insurance)

Marketing &

Sales Management
Human

Family Business > Brand Management Resource
Management > Sales Strategy Management

> Family Business Strategy > Digital Marketing > HR Business Partner
> Succession Planning > Consumer Insights /', T31ent Acquisition
> Governance and Leadership \> Market Research > Organisational
Development

L d > People Analytics

> Legacy an Em

) : A ployee .

Entrepreneurship Sustainability > Engagement A'malytlcs
& Innovation (with KPMG)

(with Beyond Next Ventures) .
> Startup Development > Data Analytics

> Venture Analysis > Business Intelligence
> Innovation Management » Predictive Modelling
> Data Strategy

» Analytics for
Decision Making

> Wealth Management
Business

> Business Model Design
> Growth Strategy

Management Technology &
Business Transformation New Venture Creation

> Digital Transformation (with Beyond Next Ventures

> Technology Strategy > Venture Ideation

> Al and Emerging Technologie > Launch Strategy

> Busines; Process » Funding and Investment
Innovation ESC:‘ anc.i. > Scaling New Businesses
> Change Sustainability : i

Management : Operations » Entrepreneurial
> Sustainable Finance & Management Leadership

Business Strategy . . . .
Fintech & Decision Sciences
> ESG Reporting and

Compliance (with KPMG) > Operations Strategy
> Responsible Leadership > Investment Analysis \ > SUPPly Chain Management
> Climate and Risk > Financial Modelling > Process Improvement
Management > FinTech Product > Data-Driven Decision
> Social Impact Management Making
& Governance > Risk Management > Business Modelling

> Corporate Finance

MBA In Banking, Financial
Services And Insurance (BFSI)

CAREER PATHWAYS

> Capital Markets

> Insurance

» Commercial Banking

» Actuarial Sciences (with IAI*)



LEARNING BEYOND
LECTURES

An immersive MBA experience that connects academic learning with
real-world business, industry, markets and communities.

» Learning Through Experience

a5 Capstone &
- Applied Projects
[}

L_@_] Live Industry

/\ Projects

Case
Competitions

Startup Ventures
& Start-Up Fair

Business

Simulations

Industry Certifications
with KPMG | EY

» Financial & Market Literacy

Dedicated live-market learning and trading simulations that bring
financial concepts into practice.

Equity, currency,
fixed-income
and commodity
markets

AlphaEdge x NISM
5-Day Metaverse
NISM Study
Tour

Operate a
real money

Immersions
Technical analysis

and trading
simulations

» Rediscovering India

An experiential learning journey that takes students beyond the
classroom to explore

Local Enterprises

Diverse models of
value creation

Communities

Sustainability

Livelihoods




» 1 Lakh IILM Wallet

Every MBA student receives an allocation
of 1,00,000 to support experiences that
contribute to professional and career
development.

» Explore

The field becomes the classroom.
Use Your Wallet For

g Locallmm.ersions - g@

Industry Micro-Certifications

Y ecal Sustainability
Wlth KPMG EY. SAS and & Enterprise Economies
1 1
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» Global Perspectives

Purpose-built international study-abroad opportunities
that combine business learning with cultural exposure.




YOUR LEARNING
JOURNEY

MBA

Year 1

Build Your Foundation Specialise & Apply

e Core Management Disciplines e Advanced Electives In The Chosen
Across Strategy Specialisation

e Finance e Social Immersion

e Marketing e Sustainability

e HR & Operations e Experiential Laboratory

e Corporate Readiness Programme e Capstone Project

e Al & Emerging Technologies e Entrepreneurial skills

e Summer Internship

Semester Structure Explore Beyond Your
(2027-29) Specialisation
) Semester | Exploratory Courses

e Organisational Behaviour

e Accounting for Managers Corporate Law

e Marketing Management

T Industrial Psychology
e Managerial Economics

® Entrepreneurship Mindset

® Corporate Readiness Programme Cyber Security

L J

Al & Emerging Technologies

Wl R s Al & Machine Learning

» Semester II

Public Policy
e Corporate Finance
e Human Resource Management
e Operations Management Product Design
e Strategic Management
o Business Research Methods Digital Media &
e Geoeconomics and Business Communications
® Creative Thinking & Innovation
[

Advanced Business Analytics
for Managers

» Summer Internship Project

» Semester I

e ESG & Sustainability
e Specialisation Electives
e One Exploratory Course

» Semester IV

e Ethics from the Lens of Indian Knowledge Systems
e Experiential Laboratory
e Advanced Specialisation Electives




HOW YOU WILL
LEARN

Al, Industry Tools and Industry Labs
Micro-Certifications Learn on re:al Infrastrgcturg and

. ] ) labs including Analytics, Finance,
Al is woven into learning rather Personality Transformation and
than taught as a standalone Innovation Labs along with CMIE
subject. Use Al-enabled analytics, Terminals to support data-driven
research, content generation and coursework and learning

decision-making across projects,
with tools such as ChatGPT and
Microsoft Copilot, guided by faculty
and supported by Al-generated
business scenarios, datasets and
case-based projects.
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Academic Experts

Dr Vidhisha Vyas

Professor and Officiating Dean
Academics, IILM Gurugram. Her
research interests include
industrial organisation, mergers
and acquisitions, pharmaceuticals,
IPOs, banking, corporate
governance and sustainability.

Dr Neeta Mathur

Professor and Officiating Dean
Academics, IILM Greater Noida. A
certified coach and NLP practitioner,
she specialises in organisational
development, change management,
performance management,

and diversity and inclusion.

Prof Rajesh Seth

Professor of Practice, School of
Management, IILM University
Gurugram, and an alumnus of
IIM Ahmedabad. His areas of
interest include artificial
intelligence, technology and
strategy.

Prof Sumit Arora

A financial-services professional
with nearly 23 years of experience.
His expertise includes credit
underwriting, insolvency, regulatory
compliance, crisis management
and business transformation.




FROM LEARNING
TO LEADERSHIP

Our graduates are chosen by leading
organisations across industries for
their skills, mindset and real-world
readiness.
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PLACEMENT HIGHLIGHTS
MBA BATCH 2024-26

SECTOR-WISE PLACEMENT

25LPA 7.19LPA OF STUDENTS

ey ST PACKAGE - {grgRACE PREKASE - 31 [
Hial o BFSI - 31%

12 096LPA 1 0 .6 1LPA IT / software - 28% [ NGNGTR

Zgg 10% (Tcgg 25% Consulting - 15%
EdTech - 6%
9.01. [ ]
&g 20% Real Estate - 9% -
FMCG - 8%
Programme Duration
2 Years Others - 3%

Eligibility
Bachelor's Degree With A Minimum of
55% Marks From A Recognised University.

Entrance Examinations
CAT | MAT | XAT | NMAT | CMAT | ATMA (desirable)

Admissions Enquiries
X4 admissions@iilm.edu

(Q 08065905223

SCAN TO APPLY





